
When the days are short and often 

grey, it’s good to have something to 

look forward to. Christmas with all its 

festivities fits the bill, but a small 

treat every day during advent is nice 

too. That’s the fun of an advent calen-

dar; it sweetens the count-down to 

Christmas. Advent calendars come in 

different shapes, sizes and designs, 

but generally they are filled with 

chocolates. So inside the beautifully 

designed outer cover, there has to be 

a light, but sturdy, insert to hold the 

individual chocolates safely and 

securely. This concealed insert, also 

called an advent calendar tray, is 

produced by AVI.

AVI produces the trays from polypropyl-
ene (PP) one of the most widely used 
materials in food packaging. Polypropylene 
is an outstanding material for food packag-
ing. Compatible and safe with foods, it is 
resistant to chemicals – especially fats 
and oils, an obvious consideration with 
chocolate. It’s very important that the 
flavour of the contents is not affected 
in any way by the plastic packaging, even 
during a longer storage period. The PP 
formulations compounded on AVI’s in-
house extrusion systems have all been 
tested by independent testing organi-
zations and certified as safe for use 
with food.  

Endless scope for shaping the tray

The tray not only protects the advent 
chocolates, it actually serves as the 	
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mould to shape them. The indentations 
in the PP tray are what produces the choco-
late shapes that fascinate and delight the 
children – or grown-ups – when they open 
the little doors. Of course, there’s also the 
alternative of filling a thermoformed tray 
with 24 ready-made, luxury chocolates, 
or with prewrapped mini chocolate bars, 
or even toys. Most advent calendars take 
the users through from December 1 to 
24. But there are what you might call 
‘stretch’ calendars for 32 days, and any 
number of special versions. Within limits 
almost any shapes can be produced. 
Think logos, animals, lettering, or 
reproductions of objects, like a Christ-
mas candle. Designs to avoid are ones 
that are too complicated, elaborate or 
detailed. And remember it is the cavities 
that shape the character of the chocolate 
pieces that nestle so safely in them.	             
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Shrink Sleeves

Growing market, shrinking 
packaging: Our sleeves emphasize 
your product’s curves
Demand for shrink-sleeve products is still growing. Haendler & Natermann 

has been manufacturing shrink sleeves for over 20 years. We have responded 

to market requirements with flexographic and rotogravure printing. Our custom-

ers can order sleeves made of PET, PVC or OPS film to suit the special shape 

of their container and the operating parameters of the shrink tunnel. 

Printed in the round – for maximum 
promotional effect

H&N prints sleeves for maximum impact. 
We print 360 degrees, so that your 
promotional message covers the whole 
surface of your container. We can print 
on high-gloss or (partially) matt coated 
sleeve films, we can use metallic effects 
or temperature-sensitive colours. Film is 
supplied on the roll for automated 
application or ready-cut for 
manual application. 
You can call on our 
advice and know-
how in your 
choice of 

Technical specs and quality 
criteria for the advent calendar 
trays

Polypropylene (PP) is the ideal material 
for advent calendar trays. It’s com-
pletely compatible and safe for use 
with chocolate and fats.
Production of the PP trays must meet 
strict quality criteria. For example, no 
processing residues can be allowed 
to contaminate the delicious filling. 
For a high level of automation in filling 
and handling the trays, it’s important 
that dimensions are accurate within 
fairly tight tolerances. Trays must 
be easily destackable for automated 
handling and filling. Another quality 
criterion is flatness, so that the process 
of sliding trays into their boxes can be 
automated. The cavities should sharply 
defined so as to produce chocolate 
mouldings that are a recognizable 
shape.

film material and printing process. H&N 
will also supply dummies or animations 
to show you how the new shrink sleeve 
design will look on your container. If 
you don’t have a sleeve machine, H&N 
can offer you a choice of solutions to 
facilitate your entry into this new label-
ling dimension – from simple advice on 
how to choose a machine, right through 
to complete solutions or contract labelling 
– and all this not only at Christmas!

Contact: Kai Sparbier 

Haendler & Natermann GmbH

SparbierK@Natermann.de

Contact: Roland Hohn

AVI GmbH Kunststoffverpackungen

E-Mail: Roland.Hohn@constantia-avi.com

A powerful eye-catcher: 
Shrink Sleeves are effective 

in advertising – not only 
at Christmas!
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Innovation

Electronic data exchange 
with supply chain partners
Fast exchange of data and high trans-

parency along the value-added chain 

are decisive competitive factors in the 

face of global markets and growing 

cost pressure. H&N believes that 

electronic data interchange offers the 

prospect of cost savings as well as 

time and efficiency gains for all busi-

ness partners.

For business-to-business (B2B) data 
exchange, partners agree, based on a 
communication manual, on the data 
(eg, article number) and the format (UN / 
EDIFACT, XML or ASCII.TXT) to be 
exchanged for each type of transaction. 
Then each partner invests the one-off 
cost of programming a conversion inter-
face between their in-house software and 

the selected format and communication 
path. Because the changeover to electronic 
supply chain communication will always 
involve an initial cost, there will inevitably 
be a cut-off point below which commu-
nication volume is too small to be cost-
effective. 

Saving time and reducing 
sources of error

H&N has been exchanging formatted 
business data with customers via EDI 
(Electronic Data Interchange) since 1996. 
Our objective is always to reduce the 
manual effort involved in processing 
similar documents. When we use EDI to 
transmit invoicing data (type INVOIC), 
it means that our customers do not need 
to enter the figures manually into their 
accounting system. This clearly saves 
time and reduces the risk of errors. In 
the best case, a fully computerized system, 

the billing data are automatically checked 
against electronically stored records of 
deliveries and orders.
H&N can also offer a combined solution 
for processing shipping data (type 
DESADV). We print a barcode with a 
unique key on the delivery note that goes 
with the consignment. All the data on the 
delivery note are sent electronically to 
the customer as a shipping notification. 
When the consignment arrives, the cus-
tomer simply scans the barcode and calls 
up the corresponding data, which are 
already stored in his IT system. 

Virtual inventory on in-house 
system

This is another attractive option, letting 
a customer keep check of the already 
produced packaging material we are 
holding in stock for him (type INVRPT). 
As contract manufacturer, H&N keeps 
track of finished products by customer. 
If a customer so wishes, they can call up 
this data and keep track of it as ‘virtual 
inventory’ in their in-house IT system.  

H&N uses only tried-and-tested, neutral 
standards for electronic data interchange. 
We offer our business partners a wide 
choice of options for moving to, or ex-
panding, intercompany data exchange. 
Our partners profit from our experience, 
which flows into our wide-ranging 
support in all these areas.

Contact:

Ursel Meyer

Haendler & Natermann GmbH

E-Mail: MeyerU@Natermann.de

Customer SupplierFreight 
company

BankBank

Order

Order confirmation

Changes to order

Inventory

Changes to inventory

Call for delivery

Delivery note

Invoice

Payment

Transactions that occur frequently and involve structured data 
streams are suited for electronic data interchange.
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It’s Christmas! But at H&N the 
Easter bunnies are hopping around!
It’s not just children who love festive 

hollow chocolate figures. Father 

Christmas figures are available from 

October and Easter rabbits start 

hopping off the shelves a good two 

months before Easter. This means 

design and production of the figures 

and their packaging have to fit in 

with this schedule.

So in this area you will find Haendler & 
Natermann working around six months 
ahead of the calendar. When Father Christ-
mases and angels are in the stores, we are 
working at high pressure on Easter figures. 
And when everyone else is thinking of 
glittery Easter eggs and chocolate rabbits, 
H&N is already into Christmas mode. 

After all, it is essential that the luscious 
chocolate figures are beautifully and 
variously packaged, and ready when 
their time comes round. 

Customized seasonal foil packaging

H&N wrapping foil designs are highly 
customer-specific and keyed to your 
target customers. Would you like a 
winking rabbit? How do you want the 
chocolate bar to look? Creativity is the 
order of the day!

At H&N, the Christmas season lasts from 
around May to November; between 
October and March, we are knee deep in 
Easter rabbits. But even our business is 
always one jump ahead, we still enjoy the 
real Christmas festivities – at the ‘right’ 
time!

Contact:

Frank Wiener

Haendler & Natermann GmbH

E-Mail: WienerFr@Natermann.de
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ImprintYes, I would like to receive Packaging 

Unlimited on a regular basis.

I already receive Packaging Unlimited, but 

wish to inform you of the following changes.

Name

Firm

Position

Adress

Phone/Fax

E-mail

By Fax to +49 (0) 55 41/7 04-277

	 We wish all our customers and employees a joyful Christmas and a happy New Year.
	 We look forward to continuing our good and successful working relationship in 2007!

Santa-bunny or Easter Claus?
At H&N it‘s already all about Easter!
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Email addresses will change across all 
group companies. All email addresses 
for the Constantia Flexibles Group will 
use the same structure:

Production plants:

name.surname@constantia-
company.com 
or  
office@constantia-company.com

For example 
max.mustermann@constantia-hn.com 
or
office@constantia-hn.com
	      
max.mustermann@constantia-ebert.com 
or
office@constantia-ebert.com	

Sales offices:

name.surname@constantiapack.
country abbreviation
or
office@constantiapack.
country abbreviation

For example 
max.mustermann@constantiapack.be 
or
office@constantiapack.be 

You can use the new addresses to email 
us from today. We will be using them to 
email you from January 1, 2007.

A special project group is currently working 
on a new website for the Constantia 
Flexibles Group. The new Internet addresses 
will be analogous to the email domain 
names: www.constantia-flexibles.com,
www.constantia-hn.com, 
www.constantia-ebert.com, 
www.constantia-avi.com, etc.

You will also see changes to the layout 
and colours of this newsletter in line 
with the new CD. The first issue of 
Packaging Unlimited in 2007 will be in 
Constantia red. Watch this space!

An exception to the general change to the 
new Constantia Packaging Corporate 
Design is our subsidiary Haendler & 
Natermann Sport. This company does 
not engage in the production of flexible 
packaging or labels. 

Haendler & Natermann Sport GmbH 
will retain its existing identity and will 
continue to market its branded products 
using the Natermann tower logo. The 
company will also continue to use the 
same email and Internet (www.hn-sport.de) 
addresses.


